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New memher New survey risk ?over is not falling on deaf
P ears”.
statement format on disclosure Gilbert also noted 60% of
Russell has recently launched New research released at the those switching superannuation
an entirely redesigned Investment & Financial Services in the past 12 months had
superannuation member Association (IFSA) conference “read more than half their PDS,
statement for its flagship highlighted the key triggers with only one in 10 saying they
SuperSolution MasterTrust. for superannuation decision- didn’t read any of their PDS.”
The initiative is in response making, the information that The research found the
to qualitative research matters to investors making investment and superannuation
suggesting product providers these decisions, and the impact industries face challenges in
need to stay proactive in of disclosure documents. delivering information to people

educating and communicating The research conducted
with superannuation members by Investment Trends gathered
to satisfy their information the views of investors who

at a younger age, as a one size
fits all style of communication
does not appear to be working.

requrrements.. had recently made a decision It also revealed the length
The redesigned statements about their superannuation : 5
] of most PDS is an issue and
present a new look and feel and it found the main reason X
: ey presentation was seen as an
for members, with account for switching funds was ;
: ) : e area that could be improved.
information presented in an consolidation. ! o h
easy to understand manner According to IFSA CEO il r.ecogmsmgft S
using clear text, graphics and Richard Gilbert, 10% of research dlfj not provide all the
visuals. The statements will those surveyed indicated sniswers; Gilssit eonciuied,
also: their decision to change “We will be working with the
m use member data to supply was specifically related to broad industry over the coming
and pre-populate forms insurance. months to interrogate the data
when critical information He said this was further and understand how we
is not present (e.g. tax file clear evidence “IFSA's might package the information
numbers); and underinsurance messages and so it better meets the needs of
= segment members to target ongoing campaign to improve our customers.”

specific groups with tailored
messages (e.g. members
earning under $58,000
could be targeted with a
co-contribution message).
The statement changes are part
of a broader, ongoing campaign
by Russell to provide leadership
to the superannuation industry
in effective disclosure to
members. ic deposit savings, as
Good communication nd commentary.
is a vital issue for the nd director Vas Banschikov, a
superannuation industry, the finance industry is required to
according to Russell ty in their investment choices.
Superannuation managing s een designed for members to cost

director Linda Elkins, nd share information that will ultimately
“Providing members

with clear, understandable
account information in their
super member statements is
one effective way to ensure

financial calculators

iperinvestor portal can be accessed at Superinvestor.
and is currently offering free sign up to three tiers of

] érship including, ‘Essential Membership’ for the DIY funt
e e ‘,‘stee; ‘Professional Membership® for financial advise.rs:a' '
Soundinvestmentdesisions ~accountants; and ‘Corporate Membership’ for financia
regarding their superannuation groups or boutique fund managers.
accounts,” she says.
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